
Here’s to Changes. Jordan’s Blog Part 2 

I have been at Changes UK for almost 3 weeks now. It’s easy to say that I have integrated well 

and become part of the Changes team. I have been able to express my ideas with finished 

products looking how I would have imagined them to. 

I have found myself able to express my creativity as one of the first jobs I was given was to 

remodel the changes gardening advert. The past advert was not very bright and colourful with 

the logo of the social enterprise just placed on top of the advert with a small 

white background. After a discussion with the gardening manager; James, the 

new path we wanted to take with the advert was to try and fade colours on 

the background so it looked aesthetically pleasing.  

I decided that word publisher was probably best for this task as I presumed 

that’s what the program was originally designed for. The previous advert had 

one picture under the logo with another filtered as the background. I 

personally thought that pictures are very important to have on an advert as 

the speak louder than words. Me and James had chosen a suitable picture for 

part of the background and then faded the top part of the advert when the 

logo would be and the services. I had discovered that soft edges effect that 

was effective for the advert as it made the logo seems as if it wasn’t just 

stuck on page but faded onto. Under the services came more pictures as I 

wanted to try and convey that James and his crew had many skills and could 

do many jobs well. After many hours of trying to make sure the spacing was consistent (this was 

tiring and hurt my brain haha), the finished product was what me and James wanted to achieve.  



Being a quiz night enthisast, I thought a nice way to start thinking of 

fundraising events was to go with my strengths. As I have been to 

many different quizzes, I knew what was needed to make a quiz night 

good and fun without alcohol. The venue that I had decided was the 

dry bar as I felt that would suit the evening. I had created the advert 

and written the rounds. The rounds I wanted to have a range of 

questions but put my personality into it as some quizzes can be 

boring and unorginal; this is not me. The conundrum was, what was 

the prize going to be as normally the prizes is either a cash prize or a 

bar tab/free drinks but a cash prize would mean that funds raised 

would diminish and free coca cola (other soft drinks are available) 

would not appeal.  

I asked around the staff to see if they had any ideas for prizes that 

could be donated. At this moment, I had a brain wave of cinema 

tickets. I contacted local cinemas and theatres to see if they would be 

kind enough to donate tickets. I also got a reply from Steve who said a 

feel meal would be nice. I went on google maps to map out local 

restaurants and contacted many of them via email or social media. I am still waiting to hear to 

see if I can get a donation but I’m sure the night will be a success and I can host more quiz night 

and other events in the future. 

One of the job I was entrusted with was the newsletter. Every 

organisation needs a good newsletter! Chantell had given June’s 

edition as a starting point. Straight away, I had realised that each 

page of the previous newsletter had too many words per page. With 

a newsletter, 100% of the information doesn’t need to be shown as if 

an interesting topic catches the reader’s eye then they will go and 

find the information to learn more. So, first thing is I cut down the 

amount of information given but gave the reader the necessary links 

to be able to locate the information if they wanted to read more. 

Consistent colours are very pleasing on the eye. I stuck with the 

colours of the Changes UK logo (blue and green) and each sub-

heading, text box and text in thoses colours. The sub-heading I 

utilised the glow tool as I could have Blue writing with a green glow, 

this looking good. 

One of the many ideas I had coming to changes to make the staff in the office share more about 

them to show their personality as well as the amazing things they do for people. Get to know 

the staff was a personal favourite of mine as I wanted to add a bit of humour as well as the 

showing theamazing work done. I asked Julie questions about her role, achievements and 

aspirations as well as light-hearted questions to give a well-rounded perspective.  



As well as getting to know the staff, success stories had to be added as I wanted to evoke some 

emotions from the reader and to make the fully aware that Changes UK is right with individuals 

from their referrals to the present. Pawel, was the first success story. I had known him has the 

witty, prankster who loved to ruin series’ for people but I found out so much more about his 

story; that warmed my heart. The finished product of the newsletter gained nothing but 

positive feedback as I was over the moon at what I had created. 


